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1992-2017



IDENTITY

The majority of my 

work since 1999 has 

been in-house for the 

Indiana Academy, 

but I’m beginning 

to do a little more 

freelance work.

During my college 

years, I was already 

beginning to develop 

an understated style, 

because less is more. 

Or at least, more is 

often too much.

Corporate Logo, 2017
Alliance Construction & 
Property Management

Corporate Logo, 2017
Urban Muncie

Corporate Logo, 2012
Disaster Master Restoration

Organization Logos, 2014
Primacy of Place Initiative, 

Ball State University

Corporate Logo, 2015
Ancestral Meats

R E S T O R A T I O N
MASTER
DISASTER
MASTER
DISASTER



Organization Logo, 2013
Delaware County 
Historical Society

Corporate Logo, 2016
Servesting

Corporate Logo, 2014
No Crumb Left Behind 

Gourmet Cookie Company

Corporate Logo, 2013
The Caffeinery

Organization Logo, 1992
Absolunacy, 

Ball State University

A lot of my clients 

seem to like circles.

I don’t mind; I’ve 

been using them for 

my own things as far 

back as 1992.



ACADEMY

The first thing I did 

when I started at the 

Indiana Academy 

was to standardize 

the logo, of which 

there were no less 

than three versions 

in use at the time.

I had to wait eleven 

more years before 

I finally got to 

redesign the logo 

for a more modern 

clientele.

Grant Project Logo, 2004
The Indiana Academy, 

Ball State University

Grant Project Logo, 2003
The Indiana Academy, 

Ball State University

Organization Logo, 2008
Indiana Virtual 

Learning Consortium

Organization Logo, 1999
The Indiana Academy, 

Ball State University

Organization Logo, 2010
The Indiana Academy, 

Ball State University

The Indiana Academy�
for Science, Mathematics, and Humanities

ivlc indiana virtual
learning consortium



VANITY

Sometimes, I don’t 

win the contest.

Sometimes the client 

hates my first draft.

Sometimes I hate my 

first draft.

Sometimes it’s just 

not the perfect fit.

I still think it’s good 

work, even if it 

doesn’t get to be out 

there in the “real 

world” with the rest.

Corporate Logo, 2006
Wilson Homes

(Proposed)

Organization Logo, 2016
Ross Community Center

(Proposed)

Organization Logo, 2016
Ross Community Center

(Proposed)

Department Logo, 2004
Multicultural Center, 
Ball State University

(Contest Entry)

Organization Logo, 2013
Delaware County 
Historical Society

(Proposed)



STABILITY

Making sure that 

everything from the 

Indiana Academy 

looks like it came 

from one place is my 

responsibility.

From posters to 

postcards, letterhead 

to leaflets, I created 

the language and I 

speak it fluently.

STATIONERY

Identity Standards Manual • 8

Letterhead

Both full-color and single-color versions of 

the letterhead are available, depending upon 

color printing availability. For producing PDF 

documents, use only the full-color letterhead 

template. Letterhead templates are available at 

academy.bsu.edu/stationery.

Margins:
Top: 1 3/4"
Bottom: 1"
Left: 1 3/8"
Right: 1 1/8"

The larger left margin keeps 

the body text aligned with 

the words “Indiana Academy” 

above and the department 

information below.

These margins are built into 

the Microsoft Word templates 

and should not be altered. 

September 9, 2015

Mr. John Q. Public

123 Main Street

Hometown, Indiana 46064

Dear Mr. Public,

Exerior magnat rem aute plitas estiust faccuptatint quam everspe lendiat.

Est, ini optatem solut pa nonestr umquatur? Qui il ipsandi cullabo renest, omnimus 

inisci ratur alit re eium quo et quuntec aernatis ullaborest, se eos endeliq uiberum delis 

velluptatem fuga. Nam cupta dent offictorrum dent volorem num nonseca epudaero 

moluptiorem earis sequi offici in pos demquunt eum iuntum estibus in est veri utatibus re 

et dipsa voluptate volorer umquiam, quodia sequas core landitatur adignatem quam re, que 

prae porem ipsam invellignam apiene santectas expedita voluptae vererum quiae de sunt.

Cus rernatibus dem reptaturit, quo ea velles ulpa dolore non nimus solut laborecte 

natempo reicabo. Bor sit debis voluptaqui senda nimpedio quis dis volum exerionsed que 

prati di aut fugiassimus accabor adi beresti si undaes eos acessinto ma sum con pel molum 

sed que landi dolor aut fugiandit elecus pre aperum fugitium quo corem. Iliandi squibe-

rum lam ipitibus es alis sum sequi quati cupta doluptat.

Itati ommodia cum nonsed quiaectent et od quo tem earum harum la corporerro 

voluptatet magnien ditio. Cillor aut vernatest quatio et illauda voluptas si blabo. Nequia 

sitatem ut auda ipsapiet et molupta temperu nturio ipsante ndelit vera volorrum eosam, 

sum aut accate plit fugitium facerem vellanimpori qui con cus, temporem illitatur sum con 

nihicil lisquia ne apid et mos doluptatur a aut voloritaqui repeles aliqui temporuHendae 

illaciur?
Ligent, experorehent et ut maiores moluptatius pelitem audanduciet licid quost quiam 

litibus, nimpera coribust et lit eicatur aditiures sequi quia nimus dolupta tation porentiam 

reius recuptios et ea vellectat is sit quame nem comnis sendis et aut quos aspicto occus 

essit quatquodis cuptate ntorerum alitae si unti nonsequidel mo cum eic to et, qui diora 

dis reratint eatquis dis nonsedit et asi ate volupie nimilla ceaquo bearchit volor alibus qui 

officieturia aut hit lam.

Sincerely,

Chris Raleigh

Multimedia/Graphic Design Specialist

Office of Outreach Programs

Printed page sample

x

x

Indiana’s High Ability High School

SPACE REQUIREMENTS
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Logo Placement

On printed materials, where the logo can 

be placed over an image, it should be 

placed on a white “tab” with the top of 

the logomark aligned with the top of the 

picture, and clearance to the left, right, and 

bottom equal to the height of the word 

“The” (using the higher of the two points 

on the bottom of the logomark or the 

baseline of the tag line text.)

The tab should not extend beyond the 

center point of the page, and should 

have its bottom corners rounded, with a 

radius of 1/16" for legal-sized or smaller 

documents, and 1/8" for larger documents. 

Very large documents can use larger radii. 

Consult the Graphic Design department for 

assistance.

When not placed over an image, the logo 

should have a minimum clearance on 

all sides equal to the height of the “Y” in 

“Academy.”

x = height of “The” y = height of “Y”

y

y

y

y

THE INDIANA ACADEMY LOGO
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The “Apple Peel” Logomark

Originally envisioned as a three-

dimensional ribbon encircling the globe, 

the Indiana Academy logomark has 

been through several iterations since the 

founding of the school in 1990.

The logomark may be used by itself and 

should appear somewhere on any piece of 

Indiana Academy paraphernalia, from flyers 

or postcards to shirts and pens.

The “shiny” version of the logomark is the 

preferred version, but where shading is not 

an option for printing, a solid color version 

may be used.

If Academy Maroon (see “Colors,” p. 4) is not 

available, black may be used. Under special 

circumstances, and with Executive Director 

approval, another color may be used.

Never crop the logomark. In special 

circumstances, the logomark may be 

partially obscured (for example, when 

adding a ribbon to denote a school 

anniversary) but such additions or 

alterations are the responsibility of the 

Graphic Design department.

Encapsulated PostScript (EPS) versions of 

the logomark, the Academy Logo, and 

letterhead templates are available at 

academy.bsu.edu/stationery.

Academy Maroon (Shaded) logomark

Black logomark

Academy Maroon logomark
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Identity Standards Manual, 2017
The Indiana Academy,

Ball State University

Various Publications, 2017
The Indiana Academy,

Ball State University

School Calendar, 2017
The Indiana Academy,

Ball State University

School Profile, 2017
The Indiana Academy,

Ball State University

academy.bsu.edu/admissions

Indiana’s High Ability High School

CLASS OF

2020
APPLICATION FOR ADMISSION

academy.bsu.edu/catalog

COURSE
CATALOG
2017-2018

Revised September 2017

Indiana’s High Ability High School

FACULTY
HANDBOOK
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Revised July 2017

Indiana’s High Ability High School

STUDENT
HANDBOOK

800-316-3163 x 7  •  academy.bsu.edu/online

Indiana’s High Ability High School

ONLINE EDUCATION
SITE COORDINATOR

MANUAL
2017-2018

academy.bsu.edu/calendar

CALENDAR 2017-2018

Academic
Faculty/Staff

No Class
Hall Closed

Wellness Unique May Term

Indiana’s High Ability High School

 S M T W T F S

      1 2

 3 4 5 6 7 8 9

 10 11 12 13 14 15 16

 17 18 19 20 21 22 23

 24 25 26 27 28 29 30

 S M T W T F S

   1 2 3 4 5

 6 7 8 9 10 11 12

 13 14 15 16 17 18 19

 20 21 22 23 24 25 26

 27 28 29 30 31

 S M T W T F S

 1 2 3 4 5 6 7

 8 9 10 11 12 13 14

 15 16 17 18 19 20 21

 22 23 24 25 26 27 28

 29 30
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     1 2 3

 4 5 6 7 8 9 10

 11 12 13 14 15 16 17

 18 19 20 21 22 23 24

 25 26 27 28 29 30 31

 S M T W T F S

     1 2 3

 4 5 6 7 8 9 10

 11 12 13 14 15 16 17

 18 19 20 21 22 23 24

 25 26 27 28

 S M T W T F S

  1 2 3 4 5 6

 7 8 9 10 11 12 13

 14 15 16 17 18 19 20

 21 22 23 24 25 26 27

 28 29 30 31

 S M T W T F S

      1 2

 3 4 5 6 7 8 9

 10 11 12 13 14 15 16

 17 18 19 20 21 22 23

 24 25 26 27 28 29 30

 31

 S M T W T F S

    1 2 3 4

 5 6 7 8 9 10 11

 12 13 14 15 16 17 18

 19 20 21 22 23 24 25

 26 27 28 29 30

 S M T W T F S

 1 2 3 4 5 6 7

 8 9 10 11 12 13 14

 15 16 17 18 19 20 21

 22 23 24 25 26 27 28

 29 30 31

 S M T W T F S

      1 2

 3 4 5 6 7 8 9

 10 11 12 13 14 15 16

 17 18 19 20 21 22 23

 24 25 26 27 28 29 30

 S M T W T F S

   1 2 3 4 5

 6 7 8 9 10 11 12

 13 14 15 16 17 18 19

 20 21 22 23 24 25 26

 27 28 29 30 31

 S M T W T F S

       1

 2 3 4 5 6 7 8

 9 10 11 12 13 14 15

 16 17 18 19 20 21 22

 23 24 25 26 27 28 29

 30 31

JANUARY 2018
 1-7 Winter Break (Cont’d)

 5 Faculty Return

 7 Hall Opens 4 p.m.

 8 Quarter 3 Begins

 15 MLK Holiday (no class)

 27 Winter Dance

 29- Spirit Week

FEBRUARY 2018
 1 Spirit Week

  Lip Sync / Talent Show

 2 Parent Workshop

  Hall Closes 7 p.m.

 3-6 Extended Weekend

 6 Hall Opens 4 p.m.

 15 Blood Drive

MARCH 2018
 2 Quarter 3 Ends

  Parent/Teacher Conf.

  Hall Closes 7 p.m.

 3-11 BSU Spring Break

  Academy Spring Break

 11 Hall Opens 4 p.m.

 12 Quarter 4 Begins

 29 Hall Closes 7 p.m.

 30-31 Extended Weekend

APRIL 2018
 1-2 Extended Weekend 

(Cont’d)
 2 Hall Opens 4 p.m.

 14  Prom
 15 After-Prom (12:00 a.m.)

 19 Blood Drive

 25 Academy Awards

MAY 2018
 4 Quarter 4 Ends

 7-11 Final Exams

 TBA AP Exams
 14-25 May Term
 25 Rehearsal

  Baccalaureate

 26 Commencement

  Hall Closes 6 p.m.

 30 Last Faculty Work Day

JUNE 2018

JULY 2017
 17 Team Leaders Report

 19 New SLCs Report

 24 Returning SLCs Report

AUGUST 2017
 6 PAs Report

 7-8 International Junior 

Orientation

 7 Faculty Report

 8 Community Breakfast

 9 Juniors Report

  Quarter 1 Begins

 10 NECP/International 

Activities
 11 Seniors Report

 14 Academy Classes Begin

 21 BSU Classes Begin

 28 Club Fair

SEPTEMBER 2017
 1 Shadow Day

  Hall Closes 7 p.m.

 2-5 Labor Day Holiday

 5 Hall Opens 4 p.m.

 14 Blood Drive

OCTOBER 2017
 6 Parent/Teacher Conf.

  Quarter 1 Ends

  Hall Closes 7 p.m.

 7-10 Academy Fall Break

 9 Quarter 2 Begins

 10 Hall Opens 4 p.m.

 14 Kings Island Trip

 18 PSAT
 19 Tues./Thurs. Swap

NOVEMBER 2017
 3-4 Lil’ Sibs Weekend

 13-16 Spirit Week

 16 Lip Sync / Talent Show

 17 Hall Closes 7 p.m.

 18-26 Thanksgiving Break

 26 Hall Opens 4 p.m.

 30 Blood Drive

DECEMBER 2017
 15 Quarter 2 Ends

 18-22 Semester Finals

 22 Hall Closes 6 p.m.

 23-31 Winter Break

academy.bsu.edu

Indiana’s High Ability High School

AT A GLANCE:

CLASS OF 2017
FIGUR ES
Class of 2017/Total

152/320

Mean SAT

1320
Mean ACT

29.1
Mean GPA

4.0
Attending 4-Year 

Institution

100%

TEST SCO R ES
SAT Mean Composite

Indiana Academy   •   Indiana   •   National
ACT Mean Composite

Indiana Academy   •   Indiana   •   National

0

200

400

600

800

0

12

24

36

Crit. Reading Math Composite

629* 616* 1320*

497 500 995

497 513 1002

Eng Math Read Sci Comp

29.4* 28.6* 30.0* 28.6* 29.1*

21.6 22.1 22.9 22.0 22.3

20.6 20.6 21.3 20.8 20.8

N AT I O N A L  M E R I T

S C H O L A R S H I P  P R O G R A M

National Merit

2017 6 finalists / 10 commended

2016 6 finalists / 12 commended

2015 6 finalists / 8 commended

2014 5 finalists / 14 commended

ADVANCE D PL ACE M E NT SCHO L AR S

 22 AP Scholars Avg. Score: 3.51

 11 AP Scholars w/Honor Avg. Score: 3.51

 28 AP Scholars w/Distinction Avg. Score: 4.19

 3 National AP Scholars Avg. Score: 4.38

 13 AP Capstone Diplomas Avg. Score: 3.98

 2 AP Seminar/Research Cert. Avg. Score: 3.30

DE MOG R APHICS
 77.6% Caucasian

 2.0% African-American

 16.4% Asian/Pacific Isl’d.

 2.0% Hispanic-American

 2.0% Other

99 high schools from 

51 Indiana counties 

are represented at the 

Indiana Academy.

* Indiana Academy students typically take 

the SAT and ACT multiple times. These 

averages are based on each student’s 

highest score in each category.

0

400

800

1200

1600

#1 in Indiana
#3 Nationwide



Participant Certificate, 2017
AP Summer Institute,

The Indiana Academy,
Ball State University

Graduation Program, 2017
The Indiana Academy,

Ball State University

Postcard, 2016
The Indiana Academy,

Ball State University

Display Banner, 2017
The Indiana Academy, 

Ball State University

academy.bsu.edu

Indiana’s
High Ability
High School

Indiana’s High Ability High School

This is to certify that

has completed thirty contact hours of professional development in

at the

I N D I A N A  A C A D E M Y  A P  S U M M E R  I N S T I T U T E  2 0 17

held on the Ball State University campus.

Presented this 13th day of July, 2017

Erin Brewington

AP Calculus AB

Chris Miller
AP Summer Institute Director

AP SUMMER
INSTITUTE
JULY 10-13 & 17-20, 2017

Business Card, 2014
The Indiana Academy,

Ball State University

Chinese Business Card, 2015
The Indiana Academy,

Ball State University

Letterhead, 2016
The Indiana Academy,

Ball State University
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800-316-3163 x 2 · www.bsu.edu/academy/outreach

OUTREACH PROGRAMS
Online Education · Youth Programs · Teacher Training

800-316-3163 x 2 · www.bsu.edu/academy/outreach

OUTREACH PROGRAMS
Online Education · Youth Programs · Teacher Training

800-316-3163 x 2 · www.bsu.edu/academy/outreach

OUTREACH PROGRAMS
Online Education · Youth Programs · Teacher Training

For a small division 

of one college at 

a medium-sized 

university, I produce 

a surprising amount 

of printed materials.

THE

INDIANA
ACADEMY
FOR SCIENCE,

MATHEMATICS,

AND HUMANITIES

academy.bsu.edu

Jo Tuite
Associate Director /

Head of Admissions

Academy House, Ball State University

Muncie, Indiana  47306-0655

 phone 765-285-8109

 toll-free 800-316-3163 ext 3

 fax 765-285-2665

 e-mail jtuite@bsu.edu
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Appendix A: Sample Social Media Posts

Twitter
Maintain personal connections 

with members with positive 

messages and giveaways.

Never miss an opportunity to 

remind members of upcoming 

events.

Facebook
Posting photos of events will 

help to attract new members as 

well as keep current members 

engaged.

Of course, these are just a 

few of the many ways in which 

social media can be used to 

build and maintain relationships 

with Boys & Girls Club of 

Muncie’s key publics.

Each social media platform 

has its own strengths which 

can be utilized, and constant 

monitoring and evaluation of 

successful messaging will refine 

the usage of each platform as 

the teen program progresses.

Public Relations Plan for Teen Program 2016 | 21

Appendix B: Sample Sponsor Letter

 

1710 South Madison Street • Muncie, IN 47302 • Tel 765-282-4461 • Fax 765-286-4091 

 

OF MUNCIE 

 

 
 
 
 
 
 
 
Month Day, Year 

 
First Name Last Name 

Company 
Street Address 

City, State, Zip 

 
 
Dear Community Member:  

 
Since 1933 the Boys & Girls Club of Muncie has strived to fulfill its mission “to inspire and 

enable all young people, especially those who need us most, to reach their full potential, as 

productive, caring and responsible citizens.” Without the help of community members like you, 

fulfilling this mission wouldn’t be possible.  

 
We are writing you to request your support of our organization’s Teen Program geared towards 

Club members ages 13-17. Monetary or in-kind donations would be greatly appreciated.  

Donations will go towards providing food and educational activities to our Club members.  

 
An envelope and donation form is enclosed for your convenience. We are grateful for your 

support and contributions. 

 
Sincerely, 
 
 
 
Micah Maxwell 

Executive Director 

Boys & Girls Club of Muncie Teens @BGCMuncieTeens · Jan 8

@KingBrandon Happy Birthday, Brandon! To celebrate, enjoy free 

admission to Friday night's #BGCLockIn!

Boys & Girls Club of Muncie Teens @BGCMuncieTeens · Feb 14

Happy Valentine’s Day to all our members! Remember, tomorrow is 

#BGCMoveItMonday. Come burn off all the chocolate!

Boys & Girls Club of Muncie Teens

14 mins · Muncie, IN · 

Check out all the fun we had at #BGCKaraoke!

MIMICRY

Every organization 

has its own design 

language, and I 

have to be able to 

follow their rules if 

we’re going to work 

together.

www.bsu.edu/gifted

Serving

Families

The Center strives to extend enrichment and 
academic acceleration opportunities for Indiana 
students by providing several high quality 
programs throughout the year. The Center 
partners with local schools to provide in-school, 
after-school, Saturday, school break, and 
summer enrichment programming. Offerings 
have included:

• Future Problem Solvers Program 
International

• Future City

• FIRST LEGO League Robotics

• Camp Invention

• Club Invention

• Middle School Biology

• Creative Writing 

• 3D Design and Printing

• Chess

The Center facilitates regular 8-week SENG 
Model Parenting Groups and special, 
individual seminars by request for parents 
who seek strategies for meeting the social 
and emotional needs of  their gifted children. 

Through discussion groups and role-playing, 
parents have the opportunity to experiment 
with various strategies to support their gifted 
children at home and in the classroom.
Topics have included:

• Characteristics of  gifted children

• Communication strategies

• Motivation, enthusiasm, underachievement

• Discipline and self-management

• Intensity, perfectionism, and stress

• Idealism, unhappiness, depression

• Acquaintances, friends, peers

• Family relationships

• Twice-exceptional children

• Educational options for gifted children

Since its founding in 1994, the Center for 
Gifted Studies and Talent Development has 
identified, promoted, and developed giftedness. 
The Center endeavors to fulfill its mission 
through enrichment programming, professional 
development, parent seminars, and research 

activities designed to improve educational 
programs and create a better understanding of  
the needs of  gifted and talented individuals. As 
one of  Ball State University’s sixteen Knowledge 
Units on campus, the Center has achieved 
national recognition for its work.

For Students

For Parents

www.bsu.edu/gifted

Serving

Educators
Educators interested in earning 
advanced credentials in gifted and 
talented education can pursue a Gifted 
and Talented (High Abilities) Education 
Certificate or License. Participants in 
Ball State’s flexible and accelerated 
program will gain knowledge in four key 
areas critical to serving gifted students, 
including the identification of  gifted 
students, the evaluation of  students and 
programs, the design of  appropriate 
curricula for talent development, and 
the social and emotional needs of  gifted 
students. Interested applicants should 
visit the program webpage for more 
information.

The Center partners with K-12 schools 
to provide targeted professional 
development to better serve the unique 
academic and social/emotional needs 
of  high ability students. Professional 
development includes all aspects of  high 
ability programs, including elements of  
differentiated curriculum, instruction, 
assessment, and program effectiveness. 
Types of  professional development include 
stand-alone seminars and workshops as 
well as longer-term instructional coaching 
and consulting.

K-12 Teachers

K-12 Administrators

Get

Training

www.bsu.edu/online

Earn a license/certificate in gifted 
education in just six months.
Because the gifted classroom is no ordinary 

classroom, Ball State University’s gifted and 

talented education license/certificate program 

prepares you to recognize promising students and 

learn to design appropriate curricula.

What’s more . . .

• Our faculty has a long history in the field of 

education for high ability students.

• Our program is one of the few in the nation 

that completely aligns with NAGC-CEC 

standards.

• License/certificate has national accreditation 

through the Council for the Accreditation of 

Educator Preparation (CAEP).

• The program is available 100 percent online.

• Courses can be applied to the master’s degree 

in educational psychology, also available 

online.

This program leads to a gifted and talented certificate 
for students in every state but Indiana, where you earn 
the gifted and talented license. Upon completion of 
coursework, candidates for the licensure are required to 
pass the Indiana CORE Assessment for High Ability.

Course Offerings

• EDPS 520: Introduction to the Gifted and 

Talented Student Required (no prerequisite)

• EDPS 621: Identification and Evaluation 

of Gifted Students Required (EDPS 520 is 

prerequisite)

• EDPS 625: Models and Strategies Required 

(EDPS 520 is prerequisite)

Either:

• EDPS 611: Development of Creative Thinking 

No prerequisite 

OR

• EDPS 623: Investigating the Social and 

Emotional Needs of Gifted Students 

No prerequisite

Apply Now. Time frame for completing license can 

also be lengthened; program is flexible to meet 

needs of students.

Please contact Dr. Kristie Speirs Neumeister with 

questions at klspeirsneum@bsu.edu.

Portable Display Panels, 2015
Center for Gifted Studies 
and Talent Development,

Ball State University

Public Relations Plan, 2015
Boys & Girls Club of Muncie

(Student Work)
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► Objective 2: Increase teen program average daily attendance by 50% by Dec. 31, 2016.

► Benchmark: Increase average daily attendance by 25% by the end of June 2016.

Strategy: Create incentives for member attendance benchmarks.

• Tactic: There will be a monthly raffle for all members that have been present for 15 or 

more days for the month. This is a way for students to want to have high attendance 

so that they are able to win these prizes.

• Tactic: There will also be weekly door prizes for members. Only members will be able 

to win these prizes, giving students an incentive to make sure that they are active 

members.

Strategy: Create teen club shuttle to transport kids from a designated location to the Boys 

& Girls Club

• Tactic: Shuttle can pick members up from Muncie Central High School and Junior High 

school designated bus stops. These buses will allow parents to know where there 

students are and for them to be transported safely to the program.

14 | Public Relations Plan for Teen Program 2016

Goal 2: 
Increase teen program attendance.

Although the teen program serves over 1,600 youth per year at the Muncie location, the teen 

attendance only averages at about 40 teens per day. The organization is hoping to increase 

attendance to spread their mission to the 200-plus teens within a five-mile radius of the 

facility.

► Objective 1: Increase paid teen membership by 100% by December 31, 2016.

► Benchmark: Increase paid teen membership by 50% by the end of June 2016.

Strategy: Host monthly teen tailored member-only events.

• Tactic: The last Friday of every month the Boys & Girls Club will host a Lock in for 

all high school members to be able to attend. It will be a safe environment where 

members will be able to enjoy food, games and movies.

• Tactic: Turnip Tuesdays!!! Every first Tuesday of the month the Boys & Girls Club will 

have cooking demonstrations to teach members how to create healthy affordable 

meals at home.

• Tactic: Move it Mondays! Living a healthy lifestyle is very important. So each Monday 

the Boys & Girls Club will have a fitness instructor come in and teach a fitness and 

wellness class.

• Tactic: Once a month the Boys & Girls Club will host karaoke night.

Strategy: Increase high school outreach initiatives.

• Tactic: Boys & Girls Club representative visit high school and junior high schools for 

speaking engagements during programs and sporting events.

8 | Public Relations Plan for Teen Program 2016

Key Publics and Stakeholders

The key publics of The Boys and Girls Club vary greatly. However, in order for this program 

to be successful, it is vital that the organization touch each group specifically and gain their 

support. In order to do this, it is necessary to examine the most prominent publics and 

stakeholders, to then be able to create aspects of the plan that address each.

Muncie Area Junior High and High School Students and Schools

The primary public for the Boys and Girls Club Teen Group in the Muncie area is Muncie 

junior high and high school students. This group of students is who this group is created for 

and who makes up this group. In Muncie, around 80% of 

the high school students are white, while the other 20% 

percent are made up of African American, Hispanics and 

other minority groups. This statistic is echoed in the junior 

high as well. In order to intrigue this group into believing 

this evening group meeting is something that would be 

worthwhile to them, The Boys and Girls Club needs to 

appeal to the varying aspects of teenage life. Because 

these students have many different things pulling their 

attention, they need to feel as though this program is 

worth their time. Through showing these students that this 

program will be fun, educational and will help them prepare 

for the future that is ahead of them. These students can 

be reached most likely through social media, as well as 

through announcements or posters and informational 

handouts at the schools that they attend.

 In addition to students themselves, the high schools and junior high schools in town have 

the potential to impact and be impacted by this program. Through working with the schools, 

the program will be able to reach more students. Additionally, the schools could potentially 

present conflicts. School after school activities and sporting events could have things going 

on at the same time as the teen program. Because of this, it is important to make sure 

that this is something that students can work around and be able to participate in both, if 

this is something that they are interested. Potentially there is the possibility of creating a 

transportation system that would take kids from these after school programs at schools to 

the teen program, if the schedule works together instead of conflicts.

Parents of Muncie High School and Junior High School Students

Parents of the potential Club members who will be attending the teen program are another 
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very important public that need to be paid attention to. Because the students in this program 

at still under 18, they are under their parents’ control. If the parents can be persuaded that 

this program is worthwhile, they are going to have control over their children participating 

in this program. Additionally, they are likely the people who are going to be paying the small 

fee and possibly transporting the children to the program. Because of this, it is important to 

communicate with these parents, the benefit that this program will help and the way that it 

will help them to make their children better. The best way to communicate with them may 

be through some social media, as well as through advertising at community places that they 

would often be seen such as gyms, churches and others such as this.

Government Agencies

There are two government agencies that need to be paid attention to. The first is groups that 

focus on making sure that at risk youth or teens that need help to ensure success are taken 

care of. These groups include things such as the Youth 

Opportunity Center and Child Protective Services. These 

organizations can help in making sure that the people who 

would benefit from this program know about them and are 

encouraging them to attend. These agencies need to feel 

as though this program is worthwhile, because they could 

be a significant and helpful partner.

The other section of government agencies that deserves 

focus are all of the local agencies that would interesting 

in partnering with the Boys and Girls Club or could help 

in educating the people in the program. The groups are 

another way to bring in teens who need the program. 

Additionally, they could help by giving presentations to the 

group and partnering with raising funds and awareness. Additionally, these groups are often 

involved with or talk to the local schools. This is another way that the group could help to 

bring students to the program.

Local Businesses

Local businesses can be incredibly helpful in the success of the program. Local businesses 

of all kinds can help to promote the program and give rewards to the students that do 

participate. Additionally, they could potentially help with fundraising and could provide 

donations, materials, volunteers and other help to the program. All businesses that are in the 

area can help the success of the program and the teens as well.

Other Potential Publics

• Muncie Public Library

• YMCA

• Muncie Parks and Recreation

• Muncie local churches

• Muncie Community SportsTEEN PROGRAM 2016
PROPOSAL



R E S T O R A T I O N
MASTER
DISASTER
MASTER
DISASTER

Eric Wilson
Restoration Specialist/Estimator

eric@dmrestoration.com

(765) 808-4608

L E T  U S  H A N D L E  T H E  D E T A I L S .

People who work 

with me invariably 

want to work with 

me again. And again. 

And again. Former 

colleagues and 

supervisors provided 

the bulk of my early 

freelance work.

Simple tasks often 

led to more and more 

projects. Wilson 

Homes wanted a 

new logo. That grew 

into photography, 

stationery, ads, and 

signs. Which led to

Disaster Master. 

Which led to Fat 

Daddy and Stepping 

Stones. Same owners. 

Nine years of work 

from one logo.

Clients tell friends, 

who tell friends, who 

tell friends, who tell…

— MENu —
St. Louis Ribs:

1/3 Rack $799

1/2 Rack $1199

Full Rack $2099

Pulled Pork:
Sandwich $499

Plate $599

Per Pound $899

Beef Brisket:
Pulled Sandwich $599

Sliced Plate $699

Per Pound $1299

Smoked Chicken:
1/4 Dark $399

1/2 Dark/White $749

Whole $999

Pulled Chicken:
Sandwich $499

Plate $599

Per Pound $899

Rib Tips:
Small $499

Medium $699

Large $899

Sizzlin’ Sauce
(High Heat + Sweet)

Smokin’ Sauce
(Medium Heat + Sweet)

Smackin’ Sauce
(Low Heat + Sweet)

Small (4 oz.)
$149

Large (16 oz.)
$499

Servin
g

Servin
g

Servin
gProud
ly

Proud
ly

Proud
ly

PICK YOUR MEAT:1.

PICK YOUR SAUCE:2.

PICK YOUR SIDES:3.

     PICK YOUR DESSERT + EXTRAS:4.

– Make it a MEAL - add 2 SMALL SIDES for $2.49 –

CAN’T DECIDE? Try the MEAT TRIO for $19.99
(Choose from 1/4 Rack Ribs, 1/4 lb. Pulled Pork, 1/4 lb. Beef Brisket,

1/4 lb. Tips, 1/4 lb. Pulled Chicken, or 1/4 Dark Chicken, plus 2 small sides)

(want it on or on the side?)

Jalapeño Mac + Cheese
Smokin’ Baked Beans

Corn Casserole
Green Beans

Fat Daddy’s Mac Salad
Potato Salad

Coleslaw

Cobbler of the Day (w/Vanilla Ice Cream) $349

Fried Biscuits $349 
(w/Strawberry Butter or Apple Butter)

Rib by the Bone $200

Giant Smoked Turkey Leg $695

Extra BBQ Sauce 99¢

AFFINITY

Business Card, 2006
Wilson Homes

Letterhead, 2006
Wilson Homes

Business Card, 2012
Disaster Master Restoration

Menu, 2015
B•K Root Beer & BBQ /

Fat Daddy Smokin’ BBQ 

Site Plan, 2015
Stepping Stones Day Care 

Coming Soon!Coming Soon!Coming Soon!

&  C H O P S

— Cold Drinks —
Original B•K Root Beer, Diet Root Beer, Coke, Diet Coke, 

Mr. Pibb, Sprite, Orange Soda, Sweet Tea, or Lemonade

Small $129 Medium $169 Large $209

(Add Flavoring 15¢)

20oz Frosted Mug of 

Original B•K Root Beer  ............................$149

Baby Root Beer (w/Adult Purchase).........................40¢

Original B•K Root Beer (1/2 Gallon) ............. $355 

 
(Gallon) ..................$495

— Treats —
Snow Cone ...........................................

.........................$150

Root Beer Float ...........................................
.......... $245

 

16 oz. 20 oz.

Shakes ...........................................
.....................$269 .... $329

Slushes ............................................
................... $139 .....$179 

Grape, Cherry, Orange, Lime, Blue Raspberry, 

Sour Apple, Lemonade, or Watermelon

Juicy Freeze ...........................................
......$209 .... $249

Soft-Serve Ice Cream ......................................$199

in a Waffle Cone ...........................................
.............. $249

Baby Cone (w/Adult Purchase) .......................................40¢

Dipped Cone (Chocolate / Caramel / Peanut Butter) .$229

Banana Split ...........................................
.................. $399

B•K Parfait ...........................................
...................... $389 

(Whole Peanuts, Vanilla Soft-Serve, and Creamy Hot Fudge)

Sundaes ............................................
.............................. $265 

Chocolate, Strawberry, Cherry, 

Butterscotch, Pineapple, or Peanut Butter

(Add Hot Fudge or Caramel 50¢)

Flurries ...........................................
............................... $389 

Reese’s Cup, Cookie Dough, M&M, 

Oreo, Heath Bar, Snickers, or Butterfinger

(Add Nuts, Sprinkles, or Whipped Cream 25¢)

1917 West 12th Street

Muncie, Indiana 47302

– Call Ahead –

– Carry Out –
– Delivery –

(765) 282-1826

Credit & Debit cards accepted - $4.00 minimum purchase

Summer

Tuesday-Sunday

11:30 a.m. - 9:00 p.m.
(Closed Mondays)

Winter

Tuesday-Sunday

11:30 a.m. - 2:00 p.m.
4:00 p.m. - 9:00 p.m.

(Closed Mondays)

B·K
  Root Beer

  & BBQ

Servi
ng

Servi
ng

Servi
ngProu
dlyProu
dlyProu
dly

Sizzlin’ Sauce
(High Heat + Sweet)

Smokin’ Sauce
(Medium Heat + Sweet)

Smackin’ Sauce
(Low Heat + Sweet)

PICK YOUR SAUCE:
2. (want it on or on the side?)

3. PICK YOUR SIDES:

Small (4 oz.)
$150

Large (16 oz.)
$499

Jalapeño Mac + Cheese

Smokin’ Baked Beans

Corn Casserole
Fat Daddy’s Mac Salad

Granny’s Potato Salad
Cole Slaw

PICK YOUR DESSERT + EXTRAS:

4. Cobbler of the Day $299

Cobbler of the Day w/Vanilla Ice Cream $349

Rib by the Bone 
$200

Extra BBQ Sauce 
99¢

Lunch: 11:30am-2pm  Dinner: 4-9pm

— All-TIME FAVORITES —
Make it a BASKET - add 2 SIDES for $2.39 more 

Fries or Tots and Cole Slaw or Baked Beans

Hamburger ............................................
............................$169

Cheeseburger ...........................................
......................$199

Double Cheeseburger ...........................................
$339

1/4 lb. Hamburger ............................................
........$299

1/4 lb. Cheeseburger ...........................................
.. $339

Mushroom + Swiss Burger ..............................$369

Mexi Burger ...........................................
......................... $289

Grilled Ham + Swiss ...........................................
......$319

B•K Loin............................................
..................................... $299

Breaded Tenderloin (1/2 lb.) .................................$589

BBQ Pulled Pork ...........................................
..............$499

Breaded Chicken ...........................................
.............$369

Spicy Chicken ............................................
..................... $369

Grilled Chicken ...........................................
.................$349

Grilled Cheese ...........................................
....................$229

EXTRAS: 

Tomato add 25¢   Cheese 40¢ / slice   Bacon add 50¢

— Sides —
French Fries ...........................................

...........................$169

Cheese Fries ...........................................
..........................$245

Chili Cheese Fries ...........................................
...........$295

Tater Tots ...........................................
.................................$169

Onion Rings ...........................................
...........................$245

Breaded Mushrooms............................................
..$259

Breaded Cheese Sticks ........................................$279

Baked Beans ...........................................
..........................$150

Cole Slaw ...........................................
....................................$150

Fried Pickles ...........................................
........................ $299

Breaded Cauliflower ............................................
.. $289

— DOGS —
Make it a BASKET - add 2 SIDES for $2.39 

Fries or Tots and Cole Slaw or Baked Beans

 

Regular Footlong

Hot Dog ...........................................
................... $149 .... $269

Kraut Dog ...........................................
............ $199 .... $329

Slaw Dog ...........................................
................$239 .... $369

Nacho Dog ...........................................
............$249 ....$409

Coney Dog ...........................................
............$229 .... $349

Spanish Dog............................................
......$229 .... $349

 

 Regular

Johnsonville Brat (w/Peppers+Onions) .............. $349

Corn Dog ............................................
.............................$189

Jalapeño Corn Dog ...........................................
...$199 

Add Cheese 30¢   Add Jalapeños 25¢

— Nachos —
With Cheese ...........................................

................... $289

With Meat + Cheese ..........................................
$439

Supreme (Meat, Cheese, Lettuce, Tomatos, Onion) ..... $575 

Jalapeños + Sour Cream available upon request

Walking Taco ............................................
................ $289

— Chicken Tenders —
Chicken Tenders + Fries .............................. $569 

Served with one dipping sauce - BBQ, Honey Mustard, or Ranch

— Kids’ Meals —

St. Louis Ribs:

1/3 Rack $799

1/2 Rack $1199

Full Rack $2099

Pulled Pork:

Sandwich $499

Plate $599

Per Pound $899

Rib Tips:

Small $499

Medium $699

Large $899 

Smoked Chicken:

1/4 Dark $399

1/2 Dark/White $749

Pulled Sandwich $499

Pulled Plate $599

Turkey Breast:

Sandwich $499

Sliced Plate $599

Beef Brisket:

Sandwich $599

Sliced Plate $699

PICK YOUR MEAT:
1.

CAN’T DECIDE? Try the MEAT TRIO for $17.99

(Choose from 1/3 Rack Ribs, 1/2 lb. Pulled Pork, 1/4 lb. Beef Brisket,

1/4 lb. Tips, 1/2 lb. Pulled Chicken, or 1/4 Dark Chicken, plus 2 small sides)

Make it a MEAL!

Add 2 SMALL SIDES for $2.39 more

$299

Hamburger
Hot Dog
Grilled Cheese
Chicken Bites

$399

BBQ Chicken Leg
BBQ Ribs (2 bones)

BBQ Pulled Pork
or Chicken Sandwich

(Ages 10 and under. Includes Fries or Tots and 12oz Soda.)



CHARITY

I’m always happy to 

donate my skills to 

a worthy cause,and 

I’ve had a life-long 

involvement with the 

theatre, so helping 

out the Delta High 

School theater troupe 

is a good fit, and 

the academic team 

coach is a friend.

Organization Logo, 2013
Delta Troupers

Organization Logo, 2014
Delta High School 

Academic Yeam

Production Logo, 2013
(also playbill and t-shirt)

Delta Troupers

Production Logo, 2016
(also playbill and t-shirt)

Delta Troupers

Production Materials, 2014
The Diary of Anne Frank,

Delta Troupers

j Our Sponsors i

Directors
 Mrs. Sherrie Pangborn I was in Drama Club all through High 

School…it was great fun. Break a leg!

Cast
 Mr. Conley 

 Mr. & Mrs. Davis-Gordon Good luck to everybody!

 Kim Hart-Paxson Good luck!

 Mr. Kemp

 Mr. & Mrs. Gary Vannatta We are proud of you Rebecka. Good luck. 

Love, Mom & Dad

Crew
 Jacob Bacon

 Julie Blakeley Good luck to you all!

 Jodi Cook Good Luck Troupers!!

 Señora Fox Have a great season! Break a leg!

 Mrs. Fuller

 Cathy and Rich Giammichele

 Mr. Herring

 Brad Himes

 Mr. Paul Keller

 Kikenballa To another year of smash hits!

 Mrs. Pluimer

 Joe Scott

 Mrs. S. Smith

 Monsieur Robert Stevens Break a leg. You all make me proud to be part 

of the Delta Trouper family. - The Curtain

 Steve Wuthrich

 Heidi Zickgraf

Maddie Holdren (Mrs. Frank) is a junior who has been seen 

in Grease, A Midsummer Nights Dream, and Cinderella 

with the Delta Troupers. “I would like to thank my family 

and friends for encouraging me to always do my best in 

whatever I do. I would like to one day become a special 

education teacher because I love hanging out with all my best 

buddies kids! I would also like to thank this awesome cast who has 

truly become like family to me. Thank you to Mrs. Raleigh and Mr. 

Stevens for their dedication to the show, and for dealing with all of our 

craziness throughout the weeks.” 

Brooke Kemp (Anne Frank) is a junior who was previously 

in Fools, Grease, And Then There Were None, and A 

Midsummer Night’s Dream in her three years as a Delta 

Trouper. “I’d like to thank my family for putting up with 

my crazy schedule, and my extended family for coming to 

support me. I can’t express how much it means to me. I’d also 

like to thank this amazing cast, and our lovely directors for making 

this such an awesome experience.”

Raymond McQueary (German Soldier 2) is a sophomore making 

his Delta Troupers debut.

Alexis Meacham (Miep) is a sophomore in her first Delta 

Troupers production. “I enjoy music, and my future plans are 

to go into music ministry and have a lovely family.”

Hunter Miller (Mr. Frank) is a sophomore in his first 

production with Delta Troupers.

Rebecka Vannatta (Margot Frank) is a sophomore 

in her first Delta Troupers production. “I’d like to 

thank my family for all of their love and support. I 

can’t explain how much all of your support means to 

me—friends and teachers included. Thanks to Mr. Stevens and 

Mrs. Raleigh for making this production possible. Also to the cast and 

crew members for the long hours spent putting up with me. I can’t 

wait for future experiences!”

j Meet the Cast i

N O V E M B E R  1 9 ,  2 0  &  2 2 ,  2 0 1 4

present

 the
Diary

 of
Anne
Frank

Dramatized by
Frances Goodrich

and
Albert Hackett

based upon the book

Anne Frank: Diary 
of a Young Girl

Crabtree
Photography

www.CrabtreePhotos.com

Crabtreephoto@comcast.net

4617 N. Wheeling Avenue

Muncie, IN 47304

888.747.6971

765.747.6971



DIGITALLY

It is, of course, 

difficult to convey 

the dynamic and 

interactive nature 

of a web site on the 

printed page.

Don’t believe me? 

Click here.

Told ya.

I am well-versed in 

HTML, CSS, XML, 

PHP, MySQL, ASP, 

JavaScript, Flash, 

ActionScript, and 

a whole host of 

software. What I 

don’t know, I learn 

quickly. Try me.

What to see 

something else? 

There’s always more 

where this came 

from. After all…

This is what I do.

Responsive, Mobile-Friendly, CMS-Driven Website, 2017
The Indiana Academy,

Ball State University
academy.bsu.edu

HTML-Enabled Mass Marketing Email, 2017
The Indiana Academy,

Ball State University


